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ABSTRACT

Universities need greater corporate strategies to succeed in the global education system as processes of internationalization and globalization become more integrated. Corporate Social Responsibility (CSR) is, in this way, one of the highly preferred higher Education approaches to achieve a strong reputation and competitive advantage. This paper will analyze CSR in the process of developing an internationalized curricula in Russian higher education institutions.
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INTRODUCTION
The challenges and dynamics of higher education in Russia have been shaped by the economic and political events of the past two decades. Before the 1990’s, Russian educational institutions were administered and controlled as well as funded by the government to meet the requirements of the state (Galina, 2016, pp. 3). The state, therefore, had a vital role, and education was a tool for socialist transformation (Galina, 2016, pp. 3). The process of internationalization of the higher education institutions occurred after the collapse of the USSR with the socio-political reconstruction of the country (Galina, 2016, pp. 4). In order to face the challenges of globalization, the Russian Federation had proclaimed internationalization to be an “essential element of the reformation of its national higher education system” (Galina, 2016, pp. 4). Internalization is defined as “the process of integrating an international/intercultural dimension into the teaching, research and service function of the institution.” (Knight 1994; Knight–de Wit 1997). Internationalization policies in educational institutions include the recruitment of international students, collaborations with academic institutions in other countries, and establishment branches of campuses internationally (Galina, 2016, pp. 2).

Economic, political, cultural, social and academic factors have all contributed to the process of internationalization in Russia (Galina, 2016, pp.2). Economic motives linked a demand for new sources of profit and development and higher education was considered a significant asset to the skilled human resources that enhanced the country’s competitiveness in the world (Galina, 2016, pp.2). Political factors were driven by a need to impact certain groups of people as well as enhance the political or ideological influence of the country. In fact political motives were usually in the scope of interests of policy makers and were funded by government programs on education (Galina, 2016, pp.2). Cultural and social motives focus on the promotion of Russia’s culture and language in the world, it helped balance the “perceived effect of globalization” (Knight, 1997, pp.11).  

This academic internationalization has now become an institutional strategy for both private and public Russian universities which are encouraged by the new occurring possibilities for joint research ventures and direct inter-institutional communications with foreign academic institutions, developing dual degree programmes and publishing collective scholarly articles (Galina, 2016, pp. 4). The students enrolled in universities have also now increased; private higher education institutions now account for over one-third of all higher education in Russia (Internationalization of Higher Education in Russian Federation: External Survey, n.d., pp. 2). In order to strive ahead, universities in Russia are looking for sustainable differentiating strategies such as corporate social responsibility.

Corporate social responsibility (CSR) is defined through transparency as well as the ethical relationship that an institution holds with its stakeholders that include establishing goals that are compatible with the sustainable development of society such as preserving environmental and cultural resources, respecting diversity and promoting a reduction of social problems (Dahan & Senol, 2012, pp. 95). 

Education has a strategic importance in the current era; it is viewed as a strategy that creates desired changes in societies for the benefit of all. Not only is it liberating, but it also produces basic properties and services such as health, security, education, defense, communication and cultural development (Amiri, Ranjbar, & Amiri, 2015, pp. 38). It therefore, becomes vital to bring a CSR approach into the process of education to ensure the reality of all living beings having the basic right to find quality in every field of their life. Rising academic life quality is possible with the contribution, interaction and sharing of responsible academicians and managers to social life (Amiri, Ranjbar, & Amiri, 2015, pp. 38). While CSR provides institutions with ways to contribute towards the overall wellbeing of the society, it also allows them the opportunity to have a real competitive edge in the global world by creating a positive reputation in the business world (Dahan & Senol, 2012, pp. 95). 

This research paper aims to connect the strategies of corporate social responsibility with the internationalization of higher education institutions in Russia. It will examine the effects of corporate social responsibility in higher education institutions and how it can promote an internationalized curricula in both public and private universities to increase the competitive edge of Russian universities in the world. The paper will begin by explaining the general framework of the higher education institutions as essentially business operations. It will then review literature of CSR as a value proposition through positive reputation and competitive advantage. The next section will focus on Russian higher education system and the process of academic internationalisation. It will also outline the process of internationalization in the era of globalization and how this significantly changes the higher educational institutions in the country.

The paper will employ both qualitative and quantitative methods to study the aim and provide meaningful results. The methodology has been divided into two sections. The first section focuses on the process of internationalization of Russian higher education, it will examine and analyze the impact of state policies on internationalization in higher education institutions focusing on both private and public universities. Further, a comparative analysis between private and public universities will be done in terms of internationalization through collection of secondary data. The next section will focus on Corporate Social Responsibility in the context of higher educations and how it can be integrated with the process of internationalization what this means for Russian universities. 
 
LITERATURE REVIEW
This section presents a review of previous studies that have been presented on higher education institutions and on the value of corporate social responsibility in terms of competitive advantage and reputation. It will also present an overview of the Russian Education system and its journey to internationalization. 

Higher Education Institutions as Business Operations 
The perception of the higher education institution as an industry or business operation essentially views public and private colleges and universities as ‘quasi- corporate entities’ (Gumport, 2000, pp.71) that produce a range of goods and services in a market place that is competitive in nature (Gumport, 2000, pp.71). Within this conceptualization, it is valuable to view higher education as having not just one major marketplace which is largely determined by the type of student served, or geographic location, or the degrees granted (Gumport, 2000, pp.72). 

The years after the World War II, higher education institutions began to acknowledge that the ‘legitimate province of public higher education’ (Gumport, 2000, PP. 74) related activities were changed such as education of the masses, knowledge advancement through research, contributing to the economic development by employing work and development of the industrial applications (Gumport, 2000, pp. 74). Academia evolved from locking itself in its ivory towers and governing itself by focusing on knowledge activities that it determined largely for itself (Dahan &Senol, 2012, pp. 97). This events took place in the last century and changed drastically with the coming of the globalization era. 

The era of globalization inevitably embraced the higher education industry as institutions began to experience significant shifts and changes (Dahan & Senol, 2012, pp. 96). The higher education institutions had to consider greater levels of competition in order to attract students and academic staff, both at that national and international level (Dahan, & Senol 2012, pp. 96). Due to this competitive environment, many higher educational institutions adopted a business-like strategy in order to survive the changing education industry (Dahan & Senol, 2012, pp. 96). In addition to adopting this strategy due to a difficult global competitive environment, financial realities weighed alongside the pressure of different structural and resource commitments in various knowledge areas (Gumport, 2000, pp. 72). Universities had to reform themselves in order to adapt to the new economic realities. However, this approach poses a problem when students are branded as ‘customers’ and academic institutions are viewed as ‘traditional cooperations’ (Dahan & Senol, 2012, pp. 97). This posed a major change in the values and norms of higher educational institutions. Despite these challenges being faced by higher education institutions, the process of industrialization of these institutions is real and higher education’s unwillingness to adapt to these changes could result in the loss of centrality and ultimately perhaps a loss of viability (Dahan & Senol, 2012, pp. 97). 

Although the defining role of higher education institutions is yet to be studied separately and discussed critically, the comparison between higher education institutions and the traditional corporate institution, is summarized as “transferring the knowledge to the new generations by teaching, training and doing research; determining a balance between basic and applied research and between professional training and general education; meeting the priority needs of their respective societies” (UNESCO, 1991). Further, many higher education institutions are expected to function as social institutions that are actively involved in the development of individual learning and furthering human capital, as well as the socialization and cultivation of citizens and political loyalties while preserving the knowledge (Dahan & Senol, 2012,  pp. 97). 

These actions of the higher education institutions are reflected directly into society through the vast network of their alumni and through their daily operations (Dahan & Senol, 2012, pp.97). These have a direct impact on the society as a whole. Therefore, higher education institutions need to be managed in order to meet the challenges of the increased competition in the globalized world while maintaining their inherent characteristics and organizational identities (Dahan & Senol, 2012, pp. 97).

Corporate Social Responsibility as a Value Proposition
Corporate Social Responsibility is the economic, legal, ethical, and discretionary expectancies that society has of organizations at a given point in time (Valentine and Fleischman 2008). Carroll (1979) outlined four main responsibilities that are based on this description of CSR and its obligations to society- Economic responsibility that designates certain obligations for businesses and institutions to be productive as well as profitable (Maignan, 2001, pp. 59), Legal responsibilities that meet society’s expectations in terms  of meeting economic duties within the legal framework (Maignan, 2001, pp. 59), Ethical responsibilities that mandate businesses to abide established norms that define appropriate behaviours and importantly philanthropic responsibilities that reflect a desire for businesses to get involved and work for the betterment of society (Maignan, 2001, pp. 59). 

In the global market currently pressure on social businesses has increased and resulted in CSR policies being manifested not just by academics but also by the shareholders as well as the public since many companies awoke to the necessity and importance of incorporation of CSR strategies after the public response to the issue (Dahan & Senol, 2012, pp. 97). The public response included global boycotts and propagating pressure on companies to improve their negative image in the public. This resulted in a shift towards promoting corporate changes and CSR implications that were now incorporated into the business strategies of various companies (Dahan, & Senol 2012, pp. 97). Companies also realised the importance of using these CSR strategies to their advantage, if implemented and used properly they could prove to be profitable and beneficial in creating value propositions such as competitive advantage and corporate reputation (Dahan & Senol, 2012, pp. 97). 

This competitive advantage is something which can be achieved through internal resources and obtained through implementation of valuable, rare, inimitable and non-substitutable actions (Dahan & Senol, 2012, pp. 97). CSR practices and actions when done properly and internalized into the country can create not just a competitive advantage but also create valuable and time rare utilization. Therefore, when companies incorporate these benefits into their long term strategy it can produce a sustainable advantage that is built over the time as a result of consistent practices (Dahan & Senol, 2012, pp. 97). 

CSR strategies are often used to justify the grounds that essentially will improve the company’s image, strengthen its brand, boost the morale and even increase the value of its stock in the market (Porter and Kramer, 2006, pp. 7). This reputation is formed in the public over time through repeated impressions of the corporate image whether it is positive or negative. This reputations needs to be based on accomplishments or efforts that are considered to be worthwhile in order to truly gain the goodwill of the public and not portray these strategies as being merely publicity efforts, otherwise it fails to uphold a good reputation that can harm the competitive advantage (Dahan & Senol, 2012, pp. 98).

CSR strategies are however used beyond just creating a competitive advantage and actually assist the business world in truly contributing to the well-being of society as without a thriving and healthy society, successful corporations may not be able to make their mark (Porter and Kramer, 2006, pp. 7). Due to globalization, now higher education institutions in the world have begun to act like business corporations they are also changing their policies in accordance with the same. Therefore, the reasons a corporation would consider applying CSR strategies now also apply to higher education institutions as well which include a positive reputation and competitive advantage (Dahan & Senol, 2012, pp. 98). 

In addition, the application of what is learned and therefore creating a real example of academic competence will produce a unique proposition for every institution of higher education. Moreover, as the scope of higher education operations continually overlaps with public interests, institutions of higher education are being pushed for responsible practises (Dahan & Senol, 2012, pp. 98). Thus responsible higher education practices not only directly contribute to the well-being of the shareholders and the society as commonly viewed but also increasingly become a long-term value proposition for the institution and corporation themselves. 
 
An Overview of the Russian Higher Education Institution  
After World War II, the Soviet higher education and science departments were reported as advanced, well-organised as posing a challenge to the European and US educational systems (Galina, 2016, pp. 4). In Russia, academic internationalisation began with the collapse of the Soviet Union. It became an essential component of the national economy as well as a vital force for establishing a new state education system that aimed at different social goals and community values (Galina, 2016, pp. 4). The number of state owned universities in Russia have been on a steady rise since 1990 while private universities that were only operational after 1990 have also increased significantly (Statistics in Russia: Tertiary professional education, Ministry of Education). 

Among the various challenges faced by the Russian Federation in the globalisation process, integration into the new global educational environment of Russian universities through the process of internationalisation has been a vital one (Stukalova, Shishkin, & Stukalova, 2015, pp. 275). Academic internationalisation has emerged as an institutional strategy for Russian universities as they are encouraged by the possibilities of direct inter-institutional communications with foreign academic institutions (Galina, 2016, pp. 4). The priorities, in particular, are focused on advanced skills in English, recruitment of international specialists, unrestrained academic mobility and online education programs (Galina, 2016, pp. 5). With Russian higher education now in transition mode, the federal authorities approve modern tendencies in inter-institutional academic cooperation; they have begun to imitate programmes aimed at improving a rich international academic experience for students, improving students’ opportunities for employment as well as the rating of higher education industries in the global education system (Galina, 2016, pp. 6-7). As students acquire knowledge about the role of corporate social responsibility in providing a successful, sustainable and efficient operational environment, it develops the productivity of university (Amiri, Ranjbar, & Amiri, 2015, pp. 40). It is therefore vital that universities learn the methods and strategies necessary for the implementation of the corporate social responsibility practices in Russia.

METHODOLOGY 
Corporate social responsibility in an internationalised curricula must be studied from various aspects that include looking at both the public and private universities in Russia. 

The paper will begin by examining and analysing state programmes focusing on internationalisation of Russian higher education; the impact of these programmes on higher education, the disparities they produce between public and private universities as well as their effect on CSR strategies. A comparative analysis on educational and exchange programmes taught in English in private and public universities according to the internationalisation level of all the spheres (educational, research and financial) through the collection of secondary data, will also be conducted. 

The paper will further look at corporate social responsibility when integrated with the internationalisation strategy in higher education institutions. Secondary data will be collected using literature reviews and studies provided in academic journals, reports and published documents produced at the local, federal and institutional level. Data on corporate social responsibility programmes in higher education institutions and their impacts will be critically analysed and compared. The paper will further analyse the impact of export of education on Russian higher education: its challenges and shortcomings. Findings produced from modern scholars on possible prospects of CSR strategies in higher education institutions in Russia will be examined to illustrate the current expectations of Russian universities in an internationalised context. 

Internationalization Programs for Higher Education Institutions in Russia
The Russian government has been pushing an ambitious agenda for higher education focusing on improving its international standing. The country seeks to radically improve the global ranking of its universities by 2020 as well as aims to attract a substantial number of international mobile tertiary level students from around the globe in a broader effort to modernize its economy (Potapova & Trines, 2017, para 7). 

Currently, Russian higher education institutions especially its universities face a great challenge of keeping up with the stride of world development whilst simultaneously maintain its prestigious academic traditions. Project 5-100 was introduced in 2012 with the goal of maximising the competitive position of a group of leading universities in the global market in terms of educational services and research programs (Russian Academic Excellence project, n.d.). The launch of Project 5-100 has sent a new satellite into the orbit to assist the country in its process of changing the Russian higher education and making it modern and contemporary in its approach (Russian Academic Excellence project, n.d.). This has further supplemented the creation of federal universities and national research universities (Russian Academic Excellence project, n.d.).  It is envisaged to ensure that at least 5 Russian universities will be included in the top 100 universities in the world. The project has encouraged many Russian universities to be more active in the international area as well as helped raise awareness of the Russian activities in the global market of educational services (Russian Academic Excellence project, n.d.). The project aims to produce results by this year that will have a group of leading contemporary universities that have an effective management structure meet the global development trends with a strong international academic reputation that can quickly adapt to global changes (Russian Academic Excellence project, n.d.). 
The demand for English proficiency has increased and there is a strong commitment at institutional levels to modernize language curricula and methods of learning and teaching (Ustinova, 2005, pp. 245). The government has incorporated CSR strategies in the implementation of internationalization of Russian higher education. The Federal Programme ‘The Development of Education’ (2018-2025) is aimed at ensuring the high quality of Russia’s education in terms of accessibility including online access that meets the needs of the population and goals of Russian economy and society (Support and Promotion for Higher Education Reform Experts (SPHERE), 2019). Some of its specific objectives include the creation of a flexible system of education that is accountable to the Russian society, and enhancement of the human capital that is capable of addressing the current and prospective needs of social and economic development of Russia (SPHERE, 2019). The Russian Federation has also participated in the Tempus programme since 1994 which had a considerable impact on the internationalization of the higher education industry (SPHERE, 2019).  The implemented projects under this programme have benefitted the universities and resulted in the modernization of Russian Federation higher education. 

Some specialist programmes such as computer science and management require their students to have English as a foreign language in Russian universities. In many courses on British and American history, culture, and literature, English may be the language of instruction (Ustinova, 2005, pp. 245). Guest speakers from abroad are invited to deliver lectures in English in Russia higher education institutions: many professors from Stanford University delivered lectures on civil law at the International Institute of Management in Moscow; the Director of the London School of Economics, Tony Giddens, lectured on sociology at Moscow School of Social and Economic Sciences and so on (Ustinova, 2005, pp. 245). 

Fostering the process of internationalization has also been done by non-governmental organizations, foreign aid agencies, and international cultural associations such as the British Council, the Peace Corps, the Soros Open Society, and Project Harmony, all which have initiated a number of programs in Russia to promote English learning in universities, as well as American and British studies (Ustinova, 2005, pp. 245-246). The British council since 1945 has been actively involved in fostering English programmes through the support of a wide range of events and activities in education, science and culture (Ustinova, 2005, pp. 246). In 2004, the council had launched one of its first vital projects, “Bridge” which aimed to help UK-Russian partnerships by developing programs leading to joint degrees or mutually recognized qualifications (British Council, 2004). However, these programs are often restricted to benefiting the public universities far more than private universities in the Russia Federation.

In Russia the process of privatization began after the 1990’s when universities began to expand beyond the scope of the state. Privatization and engagement of private and non-governmental and other funds is accounted as one of the significant features of evolving economies (Geroimenko, Kliucharev & Morgan, 2012, 77-78). The Russian privatization of education is conditioned and created by several institutions whose financial resources are essentially private. Many private universities are expanding their scope to the global market by incorporating programs for the internationalization in all spheres whether it be research (facilitating programs for the exchange of ideas between different countries), educational (increasing emphasis on programs taught in English) or financial. 

Many private universities now are developing programs to meet the demands of internationalization. Some of Russia’s pioneering private universities to promote these policies are mentioned below:
· The New Economic School, a private higher education and research institute established in 1992 is one of Russia’s foremost private universities to follow international practices in research and education (New Economic School, n.d.) with an established International Affairs Office. Some of its programs include developing international cooperation with leading foreign universities including coordinating, organizing and supporting international student exchange, implementing international projects and coordinating the activities of the universities in fields of international cooperation and education (New Economic School, n.d.). They also teach many courses in English to ensure a place for international students. 
· The Moscow Social Pedagogical Institute is a private university that was established in 1996 with a vision to meet modern and international requirements. There is great emphasis placed on international activity such as implementation of inter-university cooperation with foreign partner universities, organization of meetings and master classes with the participation of foreign teachers and scientists abroad to promote exchange of ideas as well as participation in international projects and programs (The Moscow Social Pedagogical Institute, n.d.). 
· The Institute for the Humanities and Information Technologies is a Moscow based higher education institution established in 1992 with a focus on modern organization with intensive international collaboration (The Institute for the Humanities and Information Technologies, n.d.). The university carries out student exchange programmes and has 7 agreements on different types and forms of collaboration with international partners. It also carries out its international affairs through interactions with embassies across Moscow and has launched an initiative with the name Peace 50 Global Community to establish and strengthen communication among countries through joint projects that focus on culture and art (The Institute for the Humanities and Information Technologies, n.d.). 
· The Russian New University is one of the oldest private higher professional educational institutions located in Russia established in 1991. International cooperation is highly valued in the institute with aim to ensure internationalization and provide an educational and experiential experience to students from across the world (The Russian New University, n.d.). The university also has a number of unique programs as a result of agreements between the university and leading European and Asian institutions (The Russian New University, n.d.). The university focuses on and provides courses such as International Law and International Relations. 
· The European University at St. Petersburg (EUSP) is a private university that specifies in postgraduate studies in humanities and social sciences since 1994 in the country (The European University at St. Petersburg, n.d.). It is well known from students across the world such as United States, Europe and Asia for promoting the Russian culture and language. It also includes various international programs in English to promote the process of internationalization in higher education institutions (The European University at St. Petersburg, n.d.).
· Saint-Petersburg University of Management Technologies and Economics (UMTE) is one of the largest educational institutions and has asserted their position in the educational space abroad (Saint-Petersburg University of Management Technologies and Economics, n.d.). It is also a member of various foreign organizations to help promote the process of internationalization. The university also uses modern technology and has a variety of educational programs that meet the needs of the modern society (Saint- Petersburg University of Management Technologies and Economics, n.d.).


Along with private universities, many public or state owned higher educational institutions in Russia are also expanding and focusing on the process of internationalization. Many leading universities in the country have now adopted programs that promote an international approach to academia. These include:
· The Lomonosov Moscow State University is one of the first Russian University that was founded n 1755 on the initiative of Mikhail Lomonosov (The Moscow State University, n.d.). In accordance with the University Development Program, the institution has aimed to develop international academic cooperation in many areas as well as programs that taught in multiple foreign languages. It also focuses on international association and cooperation with Russian and foreign universities with support for international language centres in Russia and simultaneously promoting the Russian language and culture in other countries (The Moscow State University, n.d). It also promotes the process of internationalization through the principle of equality of all participants. 
· The Saint-Petersburg University is one of Russia’s most prestigious public university that dates back to 1724 when Peter the Great founded the Academy of Science and Arts (Kropachev, n.d.). The university international approach has made it the most popular university amongst foreign applicants (Saint Petersburg University, n.d.). International cooperation has provided the institution’s access to various research and study opportunities especially advancements in global science and the university takes pride in strengthening ties between the scientific community (Saint Petersburg University, n.d.). The university also has various partner universities in 80 countries across the globe. 
· Moscow State Institute of International Relations is a higher education academic institution that is run by the Ministry of Foreign Affairs of Russia. It was founded in 1944 as one of the top universities in Russia and central Europe as well as a think tank (Moscow State Institute of International Relations, n.d.). A priority in MGIMO International policy is the development of international relations with the promotion of education and scientific exchange with more than 200 foreign partners from 63 countries. Exchange programs are also a vital part of the coordination and interaction between these different players and institutions (Moscow State Institute of International Relations, n.d.).
· Higher School of Economics (HSE University) is one of the top universities in Russia and Eastern Europe (Higher School of Economics, n.d.). Since 2013, the university has been a member of the Russian Academic Excellence Project 5-100 to boost their international standing. The university is also among the top universities in the world in subjects such as International Studies, Sociology, Politics (Higher School of Economics, n.d.). The institution has faculty and students ranging from over 90 countries, and continuously adopt structural reforms to support the drive to internationalize and conduct ground-breaking research (Higher School of Economics, n.d.).

Another interesting case is Innopolis University. This is a private university in Russia with English as its medium of instruction. The university became the first Russian university in its U-Multirank category (Innopolis University, n.d.). The university welcomes hundreds of international visitors from across the world and has a global network that constantly grows and evolves (Innopolis University, n.d.). The university is one of the foremost expensive universities in the country with tuition costing up to 2.5-3 million rubles per year (Rossiyskava Gazeta, 2019). While this is a private university, its founders are now the Russian Federation represented by the Ministry of Digital Development, Communications and Mass Media of the Russian Federation and the Republic of Tatarstan represented by the Ministry of Land and Property Relations of the Republic of Tatarstan (Innopolis University, n.d.). 

The second stage of the higher education reform in Russia has led to the creation of a network of new generation of regional universities such as Innopolis University in order to consolidate higher education in different regions as well as improve the quality of educational services provided (Ovchinnikova et al., 2018). These include both private and public regional universities such as:

· Voronezh Institute of High Technologies (VIHT) is an independent non-profit organization of higher education that is located in Voronezh (Voronezh Institute of High Technologies, n.d.). VIHT has been carried out fundamental and professional training of high-skilled personnel in the fields of IT-technologies such as Computer Science and Engineering as well as Economics and Management, Human Resource Management, Service and Tourism (Voronezh Institute of High Technologies, n.d.). The university also promotes internationalization through integration into the world’s educational space that contributes to the participant of world scientific and education policies, through the development of international academic mobility (Voronezh Institute of High Technologies, n.d.). 
· Belgorod University of Cooperation, Economics & Law is one of the leading private regional economic universities in Russia, which creates a multi-level system of continuous training that includes secondary vocational, higher and further education (Belgorod University of Cooperation, Economics & Law, n.d.). The university presently has 7 faculties and 2 speciality training programmes. The university has also made strides in the arena of international cooperation, especially with foreign universities in exchange of professors and students as well as with the conduction of international internships (Belgorod University of Cooperation, Economics & Law, n.d.). 
· Novosibirsk State University is a state regional university located in Novosibirsk which is the official capital of Siberia in Russia (Novosibirsk State University, n.d.). The university aims to provide high quality English taught training at a comparatively lower cost than the rest of the universities in the country (Novosibirsk State University, n.d.). The university is also a part of project 5-100 that allows the university to conduct joint research and development projects, accredit English diploma programmes as well as participate in international mega grants (Novosibirsk State University, n.d.).
· Tomsk State University is one of the oldest regional universities in the country (Tomsk State University, n.d.). The university has an established international academic advisory board that gives it recommendations on issues relating to the internationalization of education and science (Tomsk State University, n.d.). The university has long-term partnerships with over 90 international higher education institutions, and conducts exchange programmes, internships, joint research projects to be involved in internationally renowned scholars and programmes (Tomsk State University, n.d.). It is also a part of project 5-100 to help foster its position in the international community. 

There have been state programmes for the formation of regional and federal universities to provide innovative and international study programmes thereby optimizing the transfer of knowledge within the region, with each university being a centre of innovation and transfer (Richter & Kourotchkina, 2012, pp. 173).

International cooperation in the field of education, science and culture as well as participation in international integration processes are designed to help Russian universities in the process of internationalization (Bubnovskya, 2013, pp. 1). This ties in with the process of Academic mobility. According to the Council of Europe’s definition, academic mobility is the training, teaching, research pursued abroad, by a student, teacher or researcher who then returns to their basic educational institution (Bubnovskya, 2013, pp. 1). Academic mobility in Russia is given due interest especially in higher education institutions, as it contributes to the development of human potential and high-tech industries, enhances the global competitiveness of higher education institutions and industries, sheds a positive light on the  image of Russia, promotes the Russian language and culture, as well as the enhances the protection of the rights and interests of Russian citizens living abroad, resulting in the consolidation of the Russian diaspora (Bubnovskya, 2013, pp. 2). These trends of internationalization of higher education and mobility in the domestic legislation give priority to strengthening ties with foreign educational and research institutions and expansion of initiatives to develop the network of partnerships between Russian and foreign organizations (Bubnovskya, 2013, pp. 3). 

	Full-time
	Part-time

	Friendship University of Russia
	6299
	Modern Humanitarian Academy
	10047

	Lomonosov Moscow State University
	4491
	Moscow	State		University		of Economics,	Statistics	and
Informatics
	7361

	St. Petersburg State University
	3602
	Russian State Social University
	2725

	Saint-Petersburg State Polytechnic
University
	2317
	Bryansk	State	Agricultural
Academy
	3187

	Setchenov Moscow Medical
Academy
	2224
	Tyumen State University
	2188

	State Russian Language Institute
	2686
	Moscow Institute of Technology,
«The	World	Technological University»
	1359

	National Research Tomsk
Polytechnic University
	1670
	Moscow	State	University	of
Railway Engineering
	1331

	Smolensk State Medical Academy
	1321
	New Moscow Law Institute
	1276

	Russian State Medical University
	1171
	International	Institute	of
Economics and Law
	1254

	Moscow Aviation Institute
	1051
	Russian	State	University	of
Tourism and Service
	1268



Tab. 1. Russian universities with the largest number of foreign students (2008-2013) (Bubnovskya, 2013, pp. 2). 

Higher Education Institutions with the highest number of foreign students were one of the leading universities in the country. However as noted, most of these universities were also state universities. It is therefore vital that private universities be integrated into the process of internationalization in terms of academic mobility as well to strengthen their already existing position in terms of foreign students’ enrolment.  Additionally, only 6.2% of international agreements aimed at collaborative research and training in priority industries. Sectoral policies and programs were also not fully focused on the integration of the international educational and research space, as not all of them include the objectives, priority areas and subject areas of international cooperation (Bubnovskya, 2013, pp. 3). Therefore, there is a need to update the base of international agreements, their focus on the development of cooperation in priority sectors of Russian industry, the improvement of existing and creation of new tools for academic mobility and intercultural communication as well as integration of private universities into the process (Bubnovskya, 2013, pp. 3)

According to the Russian Federal Accreditation Agency, the number of universities that have established close cooperation with foreign universities to implement international programmes has increased, and this increase is evident in the numbers of higher education institutions introducing dual-degree programmes (Frumina & West, 2012, pp. 23). Many institutions now have dual degree programmes with both Russian students as well as foreign students participating in such programmes. MGIMO offers double degree programs in cooperation with leading Russian and international universities. These students additionally receive two diplomas - MGIMO as well as the partner university (Moscow State Institute of International Relations, n.d.). These dual degrees are awarded in various fields of International Relations, Law, Political science, Economics and Management (Moscow State Institute of International Relations, n.d.). HSE also offers various courses on dual degree programmes that span various disciplines. These dual degree programmes are offered not only at the undergraduate level but also masters and PhD level (Higher School of Economics, n.d). RosNOU offers dual degree programmes with leading institutions such as Lille Catholic University where academic mobility is done for students and teachers as well as guest lecturers in English (The Russian New University, n.d.). The overall target for internationalisation in Russian universities does not as yet seem to be a matter of government policy, but individual institutions state that they have plans to increase the numbers of foreign students to 10% of the student body (Frumina & West, 2012, pp. 24). Here funding seems to be a big issue in order to carry out such activities especially in the case of private universities as that do not have state support and infrastructure required for international mobility.  

The two prestigious national universities - the Lomonosov Moscow State University and Saint Petersburg State University have been well funded by the state and are given a special legal status that puts them under the direct control of the federal government (Internationalisation of Higher Education in Russian Federation: External Survey, n.d., pp. 2).  The state projects such as 5-100 Project that aimed to place Russian University in the top 100 still seems distant, as only the Lomonosov Moscow State University was among the top 100 in the most common rankings (Internationalisation of Higher Education in Russian Federation: External Survey, n.d., pp. 3). These projects also sorely lacked the involvement of private universities in Russia, additionally state universities were exempted from paying taxes from federal funds whereas private universities had to submit annual taxes on buildings and land thereby diverting resources from the development of the educational process and science (Rossiyskaya Gazeta, 2019). Private institutions on the other hand are now accounting to 366 accredited institutions i.e. over one third of all higher education institutions in Russia with the number of students enrolled in these universities increasing considerably (Internationalisation of Higher Education in Russian Federation: External Survey, n.d., pp. 2).

Private education in Russia is generally referred to as the grant aided higher education sector that is partially supported through public funds (Oleynikova & Muraveva, 2017, pp. 10). While private institutions are entitled to the same programme budgeting financing as public universities if they have a state licence and accreditation, they are not entitled to budgetary allocations for construction, maintenance of facilities, supplies, etc.  (Oleynikova & Muraveva, 2017, pp. 10). Fees charged by all private education institutions vary considerably from region to region and is also influenced by the field of study. The only restriction set down by the state is that the costs charged by the university cannot be lower than the per capita cost established by the Ministry of Education for this concrete programme based on which private universities are subsidized by the Ministry (Oleynikova & Muraveva, 2017, pp. 10). 

The development of private higher education institutions is under continuing attention of the Russian Federation. The main problems under consideration include tax benefits for private universities as while currently costs of land use and property taxes are compensated to public universities, as private ones are not entitled to such benefits increasing their costs (Oleynikova & Muraveva, 2017, pp. 10). In 2015 private universities received only 0.2% of the state budget support. Currently there are proposals to assess universities not by the form of ownership but by their results (Oleynikova & Muraveva, 2017, pp. 10).

It is essential that private investments take place to ensure higher flexibility and adaptability of the learning process. Predictably, in the years to come private education institutions in Russia will master new spheres of social space and create an innovative educational environment through the adoption of various strategies including CSR (Geroimenko, Vladimir & Kliucharev, Grigori & Morgan, 2012, pp. 88). Private universities and their close relations with enterprises and employers, professional unions, associations, and corporative societies will enable them to ﬁnd their niche in the service of labour market when compared to public universities and therefore keep their own place in the competitive race for the main ﬁgure in the field of education — the learner (Geroimenko, Vladimir & Kliucharev, Grigori & Morgan, 2012, pp. 89). 

Another important tool in the process of internationalization is international and state accreditation of training programmes. Accreditation in the sphere of education is a tool for evaluating the performance of educational institutions and study programmes especially in the international arena (Motova & Navodnov, 2020, pp. 33). The first state accreditation procedure in Russia was conducted in April 1997 by the state education governing body and since then, Russia has witnessed considerable changes connected with economic and demographic causes as well as changes in the state educational policy and the growing internationalization of higher education (Motova & Navodnov, 2020, pp. 34). For this purpose of state accreditation, goals technologies, decision making and follow up procedures were transformed with educational institutions as a whole was replaced by evaluation of educational programmes for compliance with the Federal State Educational Standards. As a result, institutional forms of evaluation were now being substituted for programme accreditation (Motova & Navodnov, 2020, pp. 39). Taking into consideration the fact that the emphasis on such a procedure is put on the employers’ opinion and labour market demand, it is very important to assess graduates’ learning outcomes as well as every single study programme, then at least in the field of study (Motova & Navodnov, 2020, pp. 41). In programme accreditation, opinions and facts about the quality of programme implementation include the involvement of a wide circle of responders and experts such as, students and alumni of the institution, administration and teachers, representatives of public community and employer therefore, it becomes more important than the review of documents (Motova & Navodnov, 2020, pp. 41). Its confirmed through its many years that these institutional and programme forms do not contradict, but, on the contrary, coexist and complement each other in the conditions of a large-scale and diverse educational system (Motova & Navodnov, 2020, pp. 41). Russia slowly but surely has been carrying out reforms aimed at internationalization of national education throughout the country. Besides state accreditation, joint accreditation or a joint process of agreeing standards is also conducted by evaluating procedures by agencies of two countries. Such accreditation become preferable when a higher education institution has implemented dual degree or joint programmes, and is more benefiting for institutions that are participating in academic mobility programmes and enrolling international students (Motova & Navodnov, 2020, pp. 46). The international accreditation of study programmes based on agreed standards between two agencies may enhance the competitiveness of the national system of higher education and quality assurance of training highly qualified specialists (Motova & Navodnov, 2020, pp. 46). Therefore, striving of countries and higher education institutions such as universities for international cooperation will be expanding, with an increasing interest in international and joint accreditation procedures (Motova & Navodnov, 2020, pp. 46).

Academic internationalization has therefore evolved into an institutional strategy for Russian universities. They are encouraged to pursue direct inter-institutional communications with foreign academic institutions, form joint research ventures and publish joint scholarly articles (Galina, 2016, pp. 3). According to research in 2014, about 46% of Russian higher education institutions cooperate with various international organizations of education and 89% had bilateral agreement with these institutions mainly from Europe and the Commonwealth of Independent States (77%), the United States of America (17%) and China (17%). The reasons for Russian higher education institutions to participate in the process of internationalization has also varied from developing connections with international partners (80%) to providing better mobility opportunities for the Russian students (75%) as well as attracting more international resources (45%) and international students (35%) and lastly, improving the image of the higher education institutions in the Russian Federation (40%) (Galina, 2016, pp. 5). 

Corporate Social Responsibility in Higher Education Institutions
Education has strategic importance: it can be viewed as a method to create and instill a series of desired changed in individuals for the benefit of all while being liberating and creating a set of life chances (Amiri, Ranjbar, Amiri, 2015, pp. 38).  Universities however, preoccupy themselves with the creation of intellectual capital which is seen as a way to create future economic capital rather than imbibing students with such capitals. This intellectual capital is often guarded jealously rather than passed on. There must be greater emphasis on Research Development studies to cover an increase in level improvement throughout the university thereby increasing passing the knowledge throughout society (Amiri, Ranjbar, Amiri, 2015, pp. 38).  To do this it becomes necessary to implement quality and a CSR approach to a process that includes contribution, interaction and sharing of responsible academicians and managers to social life taking into account the happiness of all the learners and educators in the process (Amiri, Ranjbar, Amiri, 2015, pp. 38). It was therefore required to analyse a CSR approach by identifying the value orientations which are typical in a higher education establishment. For this purpose, a framework of nine value orientation scale was produced by Riga to examine the same.
The first value orientation scale emphasized on the presence of international contacts and facilitated building and premises by and essentially describing employees as organizational success oriented (Amiri, Ranjbar, Amiri, 2015, pp. 38). 
The second value orientation scale included statements focused on the employees sense of security through an efficient functional organizational culture that emphasized incentive and loyalty (Amiri, Ranjbar, Amiri, 2015, pp. 38). 
The third value orientation included describing the availability of information, explanation of the ultimate goals and finally individual respect and admiration in the institution (Amiri, Ranjbar, Amiri, 2015, pp. 38). 
The fourth value orientation included statements that focus on the necessity to improve knowledge as a condition or personal and professional improvement ad competence (Amiri, Ranjbar, Amiri, 2015, pp. 39). 
The fifth value orientation included reducing personal integrity as opposed to collectivism, free time activities as well as the importance of religious or national belonging (Amiri, Ranjbar, Amiri, 2015, pp. 39). 
The sixth value orientation included an emphasis on professional qualities such as knowledge, experience, incentive, purposefulness, discretion and work quality in an institution (Amiri, Ranjbar, Amiri, 2015, pp. 39).
The seventh value orientation described the employees orientation towards competitive products and services which was possible only by an extensive knowledge of the market economy, availability of sufficient resources and a highly motivated staff and demanding management (Amiri, Ranjbar, Amiri, 2015, pp. 39). 
The eighth value orientation on the whole focused on creating a free and democratic as well as mutually beneficial environment that gave comfortable condition in the organization where there were receptable and appropriate qualities in the manager (Amiri, Ranjbar, Amiri, 2015, pp. 39).
And finally, the ninth value orientation an orientation towards mutual assistance which was determined through a friendly and human relationship between the subordinates and the manager (Amiri, Ranjbar, Amiri, 2015, pp. 39). 



Fig.1 Structural model of nine values orientation describing Organizational Culture Environment (Amiri, Ranjbar, Amiri, 2015, pp. 39)

Through this structural model of the nine value orientations was developed that described an ideal organizational cultural environment which evidently implemented CSR values. Therefore, a need to implement CSR strategies in higher education institutions in a competitive environment has been established by examining these orientations. 

There are various areas in higher education where such strategies can be implemented to promote a long term value proposition. This can be done through several ways:
· Higher education institutions can design courses around social responsibility to open students and staff on the topics of human rights and social inclusion values and ethics (Gulavani, Nayak, Nayak, 2016, pp. 38). Higher education institutions should reform the syllabus and include CSR at the operational level as well as the academic level (Gulavani, Nayak, Nayak, 2016, pp. 38). 
· CSR in higher education can cover activities that aim to reduce consumption and waste and further the understanding of conserving and protecting the environment through various awareness programs on conservation, green cities and sustainability of the environment (Gulavani, Nayak, Nayak, 2016, pp. 38). 
· CSR on communities are based on institution investments of various resources such as money, time, services, technology, expertise to make a positive contribution towards the communities which are local. These can include education and supportive activities for women, children and youth that live under social discrimination (Gulavani, Nayak, Nayak, 2016, pp. 38). Higher education institutions need to boost its relationship with local communities through a constant interaction of social support. 
· Institutions of higher education should conduct scientific research, training and vocational programmes, publications and documentation of civil society's social, economic and cultural progress through the establishment of a research centre (Gulavani, Nayak, Nayak, 2016, pp. 38). 

The activities should cover across collaborations among various stakeholders such as the students, parents, alumni, organizations and government departments (Gulavani, Nayak, Nayak, 2016, pp. 38).

CSR was studied in Russia by analysing federal universities missions that demonstrated their understanding of the process of internationalization and social responsibility. CSR strategies in Russia are shaped by the country’s political and socio-economic environment that strongly determines the extent to which CSR is practices by higher education institutions in the country (Fifka & Pobhizhan, 2014, pp. 200). Most of the attention there is usually allotted to the employees rather than the immediate community which is supported through charitable activities, thus still continuing a social role that was assigned to it during communist times (Fifka & Pobhizhan, 2014, pp. 200). This pattern is also made visible in terms of the charitable engagement which was found to very country specific such as supporting the veterans, orphans and ethnic minorities (Fifka & Pobhizhan, 2014, pp. 200). However, there is still a very prevalent international element in the CSR strategies applied in Russia. There is participation in international business association and CSR reporting are usually conducted in English (Fifka & Pobhizhan, 2014, pp. 200) stating that the country does seek to engage with foreign stakeholders. There is also an awareness of internationally recognised standards or the willingness to adopt such standards (Fifka & Pobhizhan, 2014, pp. 200). 

The last two decades in Russia have demonstrated major reforming experiences in higher education institutions across the country. As discussed previously in the paper, the diversified characteristics of various university formulations were clearly visible (Shelomentsev, Kozlova, Doroshenko & Kiseleva, 2017, pp. 623) across different universities:
· From their mega missions which focused on the entire world and the development of the enlightenment traditions, human rights protection and promotion of society’s progress (Shelomentsev, Kozlova, Doroshenko & Kiseleva, 2017, pp. 624). 
· To the macro missions that included assistance to cultural development of the people of Russia by propagating the Russian culture and language on an international forum thereby assisting the mobility of younger people in Russia (Shelomentsev, Kozlova, Doroshenko & Kiseleva, 2017, pp. 624). 
· To the meso-mission such as participation in regional problems as well as training of competitive specialists (Shelomentsev, Kozlova, Doroshenko & Kiseleva, 2017, pp. 624).
· To a micro-mission that included the responsibility to maintain an intellectual and staff potential, buildup of educational centres and cooperation with International and especially neighbouring European universities thereby entering into the pool of world leading universities (Shelomentsev, Kozlova, Doroshenko & Kiseleva, 2017, pp. 625). 

In these conditions, universities often serve as a tool for the socialization of the population and especially the youth by ensuring graduation and the continuity of education. While intellectual potential of the university and its school are important, it must also serve the task of sustainable development in the region (Shelomentsev, Kozlova, Doroshenko & Kiseleva, 2017, pp. 629). In this sense, the real social responsibility lies in regarding the functions of the university as the backbone of regional development in the internationalised context. 

In terms of regional developments, CSR strategies can be seen in the training of first class specialists in regional universities for development. According to the Ministry of Education and Science a specialist training programme includes “humanities, socio-economic and natural sciences of general scientific direction, general professional disciplines, and theoretical and practical training according to the chosen profession and specialization, supposing the different kinds of professional activity of the graduate” (Ministry of Education and Science, Russia, n.d.). These specialists programme enable students to make big contribution to the development of the most modern technologies and the most advanced knowledge. Graduates with specialist's diplomas are developers of new technologies. They participate in the implementation of the most advanced researches and findings (Lukichev & Skorobogatova, 2016, pp. 2). This is particularly important in areas of regional development where regional universities offer such programmes to enable graduates to work in field of development and technology thereby promoting sustainable development in these regions. However, Russian universities must take steps in the direction of ensuring fair recognition of their diplomas abroad (Lukichev & Skorobogatova, 2016, pp. 5). This is essential in ensuring international and foreign students enroll in these specialists programmes. For this purpose it is necessary to convey more accurately to interested parties the information on learning outcomes of the given qualifications of such programmes, first of all, according to the results of specialized preparations which provide to its graduates readiness for scientific and research activity (Lukichev & Skorobogatova, 2016, pp. 5).  It goes without saying that one of the main actors in this model of development through specialist training is regional governments. Mostly with the supporting from the regional government, universities become a main actor in regional development in different spheres including industry, business, corporations and others (Ovchinnikova et al., 2018, pp. 138). This leads to the discussion of export of education in Russia under CSR strategies. 

Export of Education
International trade of higher education services provides opportunities for economic development while fostering the mobility of knowledge and supports the growth of intellectual capital all of which are of great importance in modern knowledge societies (Kantola & Kettunen, 2012, pp. 7). Countries that are important international study destinations have come to realize the importance of higher education’s export services in many different ways and are thereby increasingly proclaiming its advancement as part of their national development strategies (Kantola & Kettunen, 2012, pp. 9). Presently, over 100,000 international students are enrolled at Russian higher education institutions. Their expanding numbers are considered one of the most important trends in Russian higher education sectors (Smolentseva, 2015, pp. 18). However the presence of international students has only yielded about US $150 million annually for the economy. Russia’s active participation in international education and attracting foreign students would support the long-term economic and political interests of Russia in the world and especially in those developing regions (Smolentseva, 2015, pp. 19).

For foreign students the most popular destinations to study were Moscow and Saint Petersburg (Quinn, 2019). To encourage students to stay in the country and work for Russian companies even after graduation it is imperative that the process of entry and exit of foreign students, employment and internships during their studies in the country be simplified (Vorotnikov , 2017). Stakeholders believe that allowing all foreign students to work instead of just students enrolled in face-to-face and intra-extramural forms of programmes while studying will increase the likelihood of these students staying within the country after graduation as well as increase international student mobility and cooperation (Quinn, 2019). This will also lower the rates of international students dropping out due to monetary problems. 

Under the conditions of the “Development of the Export Potential of the Russian Education System” programme which was recently approved by the Russian Ministry of Education and Science, the number of international students studying at Russian higher education institutions on full-time courses should be increased to 710,000 students by 2025 (Vorotnikov, 2017). However there are a number of challenges hindering the influx of international students in the country. 

	One of the most vital challenges facing the Russian higher education system is the non-recognition of certain Russian degrees in the developed world and a number of developing countries such as India, which refused to acknowledge Russian diplomas since 2002 (Smolentseva, 2015, pp. 19). This stops many international students from studying in Russia despite its academic prestige and reputation (Smolentseva, 2015, pp. 19).  However, the Bologna process, which occurred in 2003 should foster convertibility of Russian degrees and aim to combat the problem of recognition of Russia degrees in the international education market (Smolentseva, 2015, pp. 19). 

	Another barrier to the increasing number of foreign students in Russia is the language that creates a significant challenge for most students (Smolentseva, 2015, pp. 19). The Russian language lost the status won for it by the Soviet Union, making education in Russia inaccessible for foreigners. But even after learning Russian in their home countries or in preliminary language courses in Russia, many foreign students enrolled in Russian higher education institutions still lack the necessary proficiency in the language to take full advantage of their studies (Smolentseva, 2015, pp. 19). To resolve the language problem, some universities are starting pilot programs that offer courses in certain foreign languages—English, French, and German thereby making it more accessible to students all throughout the world (Smolentseva, 2015, pp. 20).  Other problems include the absence of information on education in Russia for perspective students, the inability of most Russian universities to compete on the international market, and the lack of marketing skills. Studies have displayed that most foreign students come to Russia on the recommendation of family members or friends, or are sent by their respective governments (Smolentseva, 2015, pp. 20). 

Social networks are the pioneer of the digital media system and serve great opportunities for media promotion of universities. The processes of the universities build opportunities for quick and engaging communication on social networks. The new, familiar interface and multimedia also offer the potential to increase loyalty of potential students (Gureeva, Samorodova & Kuznetsova, 2020, pp. 46). The volume of media communication has been increasing with Russian universities attempting to meet these modern features of media consumption and promotion. It is then imperative that media communication focus on effective and quantitative audience growth, creating websites that more engaging and easy to navigate and making them more accessible in languages other than Russian especially the English language (Gureeva, Samorodova & Kuznetsova, 2020, pp. 46). 

	There are a number of strategies that can help combat these issues and make the Russian education system more accessible to foreign students. Programmes that involve the opening of summer and winter supplementary education for foreign students by the majority Russian state-owned and private universities will help add interest to educational programmes in the country (Vorotnikov, 2017).  A thorough exploration of education and life in Russia will give one a holistic impression to see if Russia is a good fit for them (Study in Russia, n.d.). These are also much more financially friendly and some schools even offer such short term programmes as free of charge (Study in Russia, n.d.). Some other examples of short term programmes include: intensive study weeks (1-2 weeks), summer schools (1-5 weeks), workshops (1 week). 

	Another such important process in the export of education is the development of distance education in the Russian Federation. Within the Russian context, the term distance education is used to define and describe, “the modern version of distance education which employs new information and communication technologies” (Richter & Kourotchkina, 2012, pp. 175). The Russian Federation has developed an elaborate distance education system with approximately 7.4 million students enrolled in distance education programmes (Richter & Kourotchkina, 2012, pp. 166). While previously distance education programmes were designed as more of a self-study course in which there was limited or irregular contact with the teacher and instructor, the development of this process through the following years was characterized by alternating distance and presence phases which is now comparable to blended learning (Richter & Kourotchkina, 2012, pp. 169). Some students like the distance format even more than the usual one. Without wasting time on the road, they manage to not only complete all the learning tasks but also pay attention to their own self-improvement. Further online learning provides its own set of challenges. Internationalization generally requires e-courses and distant learning to be offering programmes in English. One of the main issues in the use of e-learning in internationalization is that only three (lack of time, lack of interest and teaching in English) have specific culture, history or policy development reasons. The other set of challenges usually emerge in developed economies that have a long standing history of using e-learning (Gerda, 2006, pp. 280-281). In the light of the foregoing situation, the distance education organization and its further implementation cannot be carried out without taking into account the modernization of the higher education. Though it must be based on the goals which are set before the higher education by the needs of the national economy and the society, as a whole (Danilina et al., 2013, pp. 36). Although, distance learning introduction can be the means of the education quality further improvement, it is provided there be a rational use of the funds allocated for its means, as well as a urgent solution to the actual challenges in the further implementation of the market – based on the methods of the education system functioning (Danilina et al., 2013, pp. 38).

RESULTS AND CONCLUSION
The increasing competition among higher education institutions and the criteria for being judged are changing; what goes into a higher education institutions has now become ever evolving (Dahan & Senol, 2012, pp.102). Therefore, setting up a Corporate Social Responsibility strategy and implementing it is one of the most powerful ways of achieving a positive reputation and distinguishing oneself from this competition. However in order to compete in this changing education industry, institutions must look to fulfill their missions by interacting with the other universities and organizations on this international level. 
	The processes of national educational system internationalization and globalization manifest themselves through the enhancement of these international dimensions of national universities activities (Stukalova, Shishkin, Stukalova, 2015, pp. 285). Out of the 10 top Russian universities 7 have been selected by foreign students which imply that the international dimensions of the universities in the country are very impressive (Stukalova, Shishkin, Stukalova, 2015, pp. 285).  

To further the development of universities and their social responsibility the formation of values need to be subjected to constant transformation (Shelomentsev, Kozlova, Doroshenko & Kiseleva, 2017, pp. 630). This constant perfecting of the system of values will ensure that the competitive ability of universities and efficiency of authorities remains constant. Governmental policy in the sphere of education should be aimed at the creation of an optimal education system which are factorial determinants of the national competitive potential in a long-term range (Shelomentsev, Kozlova, Doroshenko & Kiseleva, 2017, pp. 630). These policies also must extend to private and regional universities to aid their development as well. 

Export of Education namely, the increase in influx of international students must be given significant importance in this whole process. The higher education system sector of Russia has begun the process of internationalization both nationally and locally. This has led to the export of education and its international university partners. The advantages of the student learning in this model of education include: decrease in the drop-out rates, the length of study being variable, increase in the transfer of knowledge, the supervision of students can be increased and honed, the experience of students from projects increases the employment opportunities (Kantola & Kettunen, 2012, pp. 15).

There is a pressing need to make this model more interactive in the international arena though recognition of Russian Degrees. Spreading the process of internationalisation across the higher education system as a whole, internationalising the curriculum, learning outcomes and teaching methods could make it a valued part of global academia and help to finalise the transformation of Russian academia into a modern and productive system of education (Galina, 2016, pp. 7). 
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